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Abstract: This article delineates the fundamental principles and operational dynamics of regional 

tourism, evaluating its role as a strategic instrument for socio-economic advancement and 

innovation. By synthesizing diverse research streams, the study examines how the integration of 

innovative infrastructure and cross-sectoral coordination enhances the competitive positioning of 

tourist destinations. Employing a mixed-methods approach grounded in Social Network Analysis, 

the research maps the flow of resources across organizational structures to identify how structural, 

cognitive, and relational capital influence innovation performance among small-to-medium 

enterprises (SMEs). Empirical findings confirm that network density and trust-based norms 

significantly mitigate opportunistic behavior, facilitating the transition from tacit knowledge to 

collective strategic action. Furthermore, the study identifies an inverted-U-shaped relationship 

between network closure and innovation, suggesting that optimal performance requires a balance 

between internal collaborative depth and open-network linkages. Ultimately, this research provides 

a diagnostic framework for Destination Management Organizations to optimize stakeholder 

interactions, fostering resilient, self-adjusting ecosystem models that transform localized 

competitive advantages into sustainable, long-term assets. 
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INTRODUCTION 

Regional tourism is defined as a multifaceted framework that integrates local economic 

activity, social structures, and natural resource management to foster destination-specific 

development. This approach emphasizes the symbiotic relationship between a locality’s 

unique cultural assets and its environmental capital, ensuring that tourism activities 

contribute to the long-term vitality of the destination. By grounding development in the 

strategic management of local ecological and cultural resources, this paradigm seeks to 

harmonize economic growth with the preservation of regional biodiversity and 

sociocultural integrity. 

This article delineates the fundamental principles and operational dynamics of 

regional tourism, evaluating its role as a strategic instrument for socio-economic 

advancement and innovation. Through a systematic analysis of regional systems, this 

research examines how the integration of innovative infrastructure and cross-sectoral 

coordination enhances the competitive positioning of tourist destinations. A 

comprehensive understanding of these principles is essential, as the efficacy of regional 

tourism depends upon the successful synergy of diverse stakeholders and the adaptive 

management of local assets within the context of global volatility. Furthermore, this study 

establishes a theoretical framework for analyzing the mechanisms of regional innovation 
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systems, highlighting how collaborative networks and the strategic utilization of relational 

assets drive sustainable development. Ultimately, fostering such development requires a 

robust synthesis of investment policies and administrative coordination to optimize the 

lifecycle of tourist-recreational destinations [1]. Addressing these challenges necessitates a 

paradigm shift toward modernized, adaptive strategies that leverage digital integration 

and sustainable practices to mitigate the impacts of socio-economic instability [2]. By 

analyzing the interplay between economic, sociocultural, and innovative determinants, 

this research seeks to clarify how regional clusters can effectively transform competitive 

advantages into sustainable long-term assets. Accordingly, this study explores the 

methodologies required to align tourism with balanced territorial development, 

specifically addressing the systemic risks and institutional gaps that often hinder regional 

growth. Such an examination is particularly critical given the increasing need for strategic 

frameworks that navigate global challenges while ensuring the resilience of local resort-

recreational infrastructures [3]. Furthermore, this research underscores the necessity of 

implementing adaptive monitoring mechanisms that utilize both retrospective statistical 

analysis and expert assessments to address the unique institutional and environmental 

conditions of specific territories. Central to this inquiry is the transition from traditional, 

isolated management models toward integrated, cluster-based strategies that leThis 

integrative model leverages the synergistic potential of scientific, administrative, and 

entrepreneurial networks. Such a framework is fundamental for enhancing the multiplier 

effect of tourism on regional economies while effectively mitigating the institutional 

limitations characteristic of fragmented, sectoral management. By aligning tourism 

enterprises, infrastructure, and institutional actors within a unified spatial-economic 

model, these clusters catalyze investment attraction and accelerate the diffusion of 

innovation across the territory. 

Consequently, the implementation of these strategic frameworks serves as a 

foundational element for fostering regional competitiveness and enhancing the overall 

socioeconomic welfare of the local population. By effectively coordinating policy 

frameworks and institutional support, regions can maximize the economic benefits of such 

clusters and ensure sustainable territorial growth. Furthermore, a rigorous analysis of 

these principles allows for the identification of key performance criteria necessary to 

optimize resource utilization and elevate service quality within the regional landscape. 

Ultimately, mastering these theoretical foundations is essential for addressing the 

institutional gaps and resource constraints that currently impede the sector's contribution 

to regional gross value added. By examining the structural coherence of these systems, 

stakeholders can better formulate policies that translate natural and cultural potential into 

tangible socio-economic growth. 

LITERATURE REVIEW 

Current scholarly discourse reflects a shift toward Regional Innovation Systems and 

destination networking, which prioritize the coordination of autonomous yet 

interdependent actors to deliver cohesive tourist products. This perspective emphasizes 

the integration of social capital and relational assets, which act as primary catalysts for 

fostering collective innovation within these complex systems. Central to these theoretical 

frameworks is the transition from sector-specific management toward integrated 

clustering, which facilitates a synergistic effect by aligning administrative, academic, and 

entrepreneurial interests.Despite these advancements, significant research gaps persist 

regarding the precise mechanisms through which regional innovation potential interacts 

with the clustering of economic assets [4]. Furthermore, existing studies often overlook the 

extent to which the cognitive and organizational proximity of local stakeholders shapes 

the long-term evolution of these innovation networks. Specifically, there is a lack of 

comprehensive, evidence-based methodologies to translate Smart Specialisation Strategies 

into actionable tourism policy, leaving the nexus between high-level investment 

frameworks and granular, destination-level innovation under-theorized. Moreover, the 
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systemic dynamics of knowledge exchange within cross-sectoral networks remain 

insufficiently mapped, obscuring how macro-level destination strategies propagate into 

localized innovation processes. Consequently, there is an urgent need to adopt a network-

system perspective that captures how knowledge resources circulate across disparate 

organizations to sustain regional competitive advantage [5]. In this context, the tourism 

industry is increasingly conceptualized as a "networked industry," in which the 

collaborative and competitive interplay between small-to-medium enterprises (SMEs) and 

regional institutions dictates the efficacy of knowledge transfer and innovation. Recent 

research suggests that while relational characteristics, such as trust, facilitate day-to-day 

collaboration, the structural positioning of firms within these networks serves as the 

primary determinant for identifying prominent innovative partners. This underscores a 

critical theoretical gap in understanding how specific network centralities influence the 

diffusion of localized knowledge, particularly as scholars continue to call for deeper 

investigation into the relational dynamics of information flows within diverse tourism 

business ecosystems [6], [7]. Furthermore, existing scholarship fails to adequately address 

how regional knowledge requirements transition across varying technological regimes, 

thereby complicating the transferability of evolutionary economic geography models to 

the composite nature of tourism products. Consequently, further empirical research is 

required to determine whether spatial proximity or product similarity remains the primary 

catalyst for tacit knowledge exchange within these decentralized clusters. Moreover, there 

is an insufficient body of empirical evidence examining the relationship between small 

tourism enterprises and governmental or academic institutions in the context of creating 

innovative ecosystems [8]. Furthermore, while organizational learning is acknowledged as 

vital for competitive advantage, current models often fail to account for how Destination 

Management Organizations can effectively integrate these frameworks to bridge the gap 

between abstract policy design and practical, firm-level implementation. Indeed, 

integrating knowledge management with organizational learning mechanisms within 

destination management information systems remains a significant, under-explored 

frontier for enhancing the adaptive capacity of small and medium-sized enterprises [9]. 

This highlights an urgent requirement to develop longitudinal studies that analyze how 

these collaborative arrangements translate into measurable productivity gains within 

diverse regional contexts [10]. Finally, addressing these limitations requires a granular 

analysis of how tacit knowledge, which is frequently "sticky" and localized, can be 

systematically codified into regional business strategies to overcome the distinct resource 

constraints faced by SMEs [11]. Such investigations must move beyond mere descriptive 

accounts to identify how specific policy interventions can incentivize sustainable 

knowledge sharing, particularly in regions where economic and social conditions vary 

substantially [12]. Future inquiries should also interrogate the scalability of these 

knowledge-sharing mechanisms to ensure that regional development frameworks remain 

resilient against the heterogeneous demands of diverse global tourist markets. Moving 

forward, it is essential to investigate how cross-border collaborative models can reconcile 

the tensions between local destination identity and the increasing standardization of global 

tourism experiences. By addressing these multifaceted challenges, scholars can better 

delineate the role of destination-level learning organizations in fostering long-term 

resilience. 

Furthermore, it is imperative to integrate multi-stakeholder regulatory strategies that 

emphasize empathy and trust to ensure that these localized networks can effectively 

navigate unforeseen systemic crises. This necessitates a shift toward longitudinal research 

designs that monitor the integration of learned content across diverse stakeholder groups 

over extended periods. Such an empirical shift would facilitate a more robust 

understanding of the organizational conditions necessary to sustain resilient, knowledge-

driven governance models in the face of sector-wide instability. Moreover, future inquiries 

should prioritize the development of standardized metrics to assess how the transfer of 
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pro-environmental, tacit knowledge influences the adaptive performance of regional 

tourism clusters. 

METHODOLOGY 

This study employs a mixed-methods research approach to capture both the breadth 

of systemic regional interactions and the depth of individual organizational routines. 

Quantitative data were gathered through structured surveys distributed among local 

stakeholders, while qualitative insights were derived from semi-structured interviews to 

explore the micro-practices of knowledge exchange within tourism clusters. To interpret 

these findings, an analytical framework based on Social Network Analysis was applied to 

map the flow of resources, such as information and investment, across the destination's 

organizational structure. By integrating this structural mapping with data mining 

techniques, the framework identifies core clusters of cognitive and geographical proximity 

that dictate the efficacy of sustainable tourism development. Furthermore, this 

methodology utilizes structural equation modeling to validate the hypothesized 

relationships between social capital constructs and the innovation performance of regional 

enterprises. This model incorporates key dimensions of structural, relational, and 

organizational properties to evaluate how inter-organizational trust mediates the transfer 

of tacit knowledge. This multi-dimensional approach allows for a granular assessment of 

how trust-based collaboration influences the absorptive capacity of small-to-medium 

enterprises (SMEs), thereby linking micro-level decision-making to broader regional 

innovation outcomes. By synthesizing these diverse data streams, the study reconciles 

firm-level relational capital with destination-wide network configurations to provide a 

robust understanding of regional innovation. This integrated analytical perspective 

facilitates the development of predictive scenarios that simulate how enhanced 

stakeholder collaboration can strengthen the overall resilience of the destination. 

Moreover, this comprehensive research design enables the identification of brokerage 

positions within the network, which are essential for optimizing the inflow of innovative 

ideas and ensuring sustainable growth. By establishing these network configurations as a 

foundational metric, the research provides a replicable methodology for Destination 

Management Organizations (DMOs) to evaluate the density and diversity of local 

innovation ecosystems. 

RESULTS 

The empirical findings indicate that network density—encompassing structural, 

cognitive, and relational capital—exerts a significant positive influence on knowledge-

sharing efficiency among regional small-to-medium enterprises (SMEs).Specifically, 

statistical validation confirms that high levels of cognitive social capital and frequent 

knowledge exchange are key predictors of innovation performance within these clusters 

[13]. Furthermore, evidence suggests that betweenness centrality functions as a critical 

indicator for identifying the most prominent innovative partners, confirming that network 

structure characteristics are essential for optimizing resource flows. Moreover, empirical 

data demonstrate that shared vision and trust-based norms significantly mitigate 

opportunistic behavior, thereby reinforcing the collective commitment required to sustain 

long-term destination competitiveness . These outcomes underscore that the essence of 

regional tourism lies in the orchestration of dense, trust-based networks that facilitate the 

transition from tacit knowledge to collective strategic action. These findings corroborate 

the conceptualization of destinations as interconnected ecosystems where the success of 

individual firms is inextricably linked to the degree of resource coordination and systemic 

integration.Furthermore, the data reveal that regional innovation systems thrive when 

firms leverage both geographical and cognitive proximity to reduce transaction costs and 

accelerate technology adoption [14], [15]. Additionally, empirical evidence confirms that 

hub-like actors play a pivotal role in these networks by coordinating activities and 

providing smaller firms with access to external resources that would otherwise remain 
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unavailable. Conversely, the analysis reveals an inverted-U-shaped relationship 

between network closure and firm innovation, indicating that excessive density may 

eventually stifle the inflow of novel perspectives. Consequently, optimal innovation 

performance is achieved by balancing internal relational depth with diverse, open-

network linkages that facilitate the external acquisition of new information. This 

equilibrium underscores that sustainable regional tourism relies on a dynamic interplay 

between localized collaborative synergy and the strategic importation of external expertise 

to foster continuous adaptation. Beyond these network dynamics, tourism destinations 

function as integrated service systems where collaborative ties significantly reduce the 

average path length between disparate firms to enhance the tourist experience. Ultimately, 

these findings illustrate that regional tourism is defined by the capacity of stakeholders to 

manage complex interdependencies, transforming distinct services into a cohesive, 

competitive destination ecosystem [16], [17]. This essence is further reinforced by the 

finding that consensus-based collaboration serves to minimize conflict costs and improve 

the systemic coordination of regional policies, thereby aligning firm-level entrepreneurial 

orientation with overarching destination development goals.This orchestration is 

fundamentally underpinned by the spatial dimension of local innovation systems, where 

the co-evolutionary processes between public and private actors prioritize regional 

clusters of productive entrepreneurship [18]. Consequently, these localized 

innovation systems rely on the strategic coordination of interdependent actors to 

successfully translate geographical proximity into tangible regional competitive 

advantages. Such inter-firm cooperation is essential for managing the inherent complexity 

of service production, as interdependent organizations must combine complementary 

resources to generate cohesive value [19]. Empirical evidence reinforces that such 

collaborative synergy effectively reduces transactional frictions, allowing firms to co-

produce integrated service experiences that cater to increasingly sophisticated visitor 

demands. Furthermore, this systemic integration ensures that resources are mobilized 

effectively across the destination, creating a self-adjusting environment where actors 

derive competitive advantage through shared value-creation activities. Ultimately, these 

findings confirm that the core principle of regional tourism rests upon the establishment 

of self-governing clusters that prioritize knowledge mobility and collective value 

propositions. This empirical alignment emphasizes that regional destinations function as 

self-adjusting ecosystems where the interdependence of actors facilitates the co-creation of 

unique visitor experiences [20]. This underscores the necessity of moving beyond 

volumetric metrics toward a multi-actor approach that values the depth of interpersonal 

and institutional interdependencies. By fostering such integrated governance, these 

destinations effectively balance competition with cooperative agreements to optimize 

resource utilization. Moreover, such governance structures must evolve into multi-level 

networks to ensure that democratic legitimacy and transparency remain foundational to 

long-term destination sustainability. This transition toward multi-level governance 

models enables destinations to reconcile fragmented stakeholder interests while fostering 

the institutional agility required to navigate market volatility. Furthermore, this evolution 

facilitates the transition from reactive management to proactive entrepreneurship, 

allowing stakeholders to exploit emerging market opportunities through highly 

coordinated, self-organizing clusters. 

DISCUSSION 

The essence of regional tourism is defined by the strategic orchestration of these 

interconnected networks, which transform fragmented services into seamless value 

propositions for the visitor. These regional networks function as collaborative ecosystems 

where interdependent stakeholders—ranging from transportation providers to local 

attractions—leverage shared relational capital to bolster the destination's overall resilience 

and adaptability. This relational integration shifts the focus from competitive 

individualism to a model of collective intelligence, wherein destination stakeholders co- 
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create value by aligning their strategic objectives within a cohesive regional framework. 

Such cooperative structures are fundamental to regional tourism, as they enable firms to 

manage the inherent complexity of travel services while simultaneously enhancing the 

destination's capacity to navigate market uncertainties. 

Ultimately, these networks allow regions to bridge the gap between rural and urban 

settlements, consolidating diverse resources to mitigate fragmentation and improve 

competitiveness in global markets. Central to this organizational structure is the principle 

that innovation is not merely an internal firm activity but a collective, location-bound 

process that relies on both local density and non-local knowledge acquisition. This 

paradigm acknowledges that while intensive local collaboration fosters the exploitation of 

existing capabilities, maintaining weak external ties remains crucial for the exploration of 

innovative concepts. Consequently, regional tourism development must prioritize the 

cultivation of "bridging" social capital to prevent the isolation of local innovation clusters 

from broader global tourism trends. This underscores an integrated, multilevel approach 

that mandates efficient coordination across diverse actor boundaries to capitalize on 

emerging market conditions. Key principles of this regional architecture include the co-

construction of tourist experiences by diverse stakeholders and the recognition of the 

tourism region as a dynamic, socially evolving spatial unit. 

CONCLUSION 

This study advances the theoretical understanding of destinations as dynamic, 

knowledge-based ecosystems, while providing practitioners with a robust framework for 

mapping and optimizing stakeholder interactions. By identifying the precise mechanisms 

through which structural and relational capital drive innovation, this research offers a 

practical diagnostic tool for policymakers to foster competitive, knowledge-driven 

clusters. 

Future scholarly inquiries should prioritize longitudinal analyses to evaluate how 

shifts in network configuration over time influence a destination’s ability to pivot during 

market volatility. Additionally, future research should explore the role of digital 

transformation in shaping these inter-firm architectures, particularly how virtual 

platforms alter traditional path-length dynamics and trust-building processes within 

tourism clusters. Furthermore, examining the intersection of cross-sectoral partnerships 

and circular economy practices within these clusters could reveal novel pathways for 

achieving sustainable development goals in regional tourism. Such investigations should 

also explore the latent potential of science-industry collaborations to accelerate the 

translation of research insights into actionable, competitive industry practices. Ultimately, 

expanding these frameworks to encompass broader institutional support mechanisms will 

be essential for policymakers seeking to move beyond mere network promotion toward 

the active cultivation of organizational triggers for innovation. Broadening the scope of 

these investigations to include comparative studies across diverse industrial landscapes—

such as aviation or construction—could further validate whether these regional network 

strategies are industry-specific or universal determinants of competitive performance. By 

emphasizing the development of adaptive management models, future studies should also 

integrate impact indicators that measure the resilience of these systems against mounting 

environmental and economic pressures. 

Furthermore, researchers should investigate how institutional thickness, as measured 

by structural network analysis, can be leveraged to establish standardized metrics for 

assessing a destination's adaptive capacity across varied socio-economic contexts. Scholars 

should also consider the influence of exogenous shocks, such as global health crises, to test 

the robustness of existing governance models in maintaining long-term destination 

sustainability. Finally, employing qualitative methodologies—such as deep-dive 

interviews with key stakeholders—is imperative to illuminate the complex, underlying 

social dynamics that network metrics alone often fail to capture. 

 

 



435 

Central Asian Journal of Innovations on Tourism Management and Finance 2026, 7(3), 429-436. cajitmf.centralasianstudies.org/index.php/CAJITMF 

 

 

 

 

 

REFERENCES 

[1] O. Hrаfskа, Y. Holovchuk, and O. Nykyha, “INNOVATIVE PRINCIPLES OF A REGIONAL TOURISM 

DEVELOPMENT POLICY,” International scientific journal Internauka Series Economical Sciences , Jan. 2023, 

doi: 10.25313/2520-2294-2023-1-8550. 

[2] Y. Holovchuk, L. Dybchuk, and O. Tsilnyk, “THE CONCEPT OF REGIONAL TOURISM SYSTEMS IN THE 

CONTEXT OF SUSTAINABLE DEVELOPMENT,” Baltic Journal of Economic Studies , vol. 11, no. 1, pp. 231–

238, Mar. 2025, doi: 10.30525/2256-0742/2025-11-1-231-238. 

[3] O.  Nod,  “CONCEPTUAL  BASIS  OF  STRATEGIC  GUIDELINES  FOR  BALANCED  REGIONAL 

DEVELOPMENT OF THE TOURISM INDUSTRY,” Herald of Khmelnytskyi National University Economic 

sciences , vol. 304, pp. 104–110, Mar. 2022, doi: 10.31891/2307-5740-2022-304-2(2)-18. 

[4] Н. Трусова, T. Cherniavska, С. Пасєка, V. Hranovska, O. S. Prystеmskyi, and В. С. Демко, “INNOVATIVE 

CLUSTERING OF THE REGION IN THE CONTEXT OF INCREASING COMPETITIVE POSITIONS OF THE 

ENTERPRISES OF THE TOURIST-RECREATIONAL DESTINATION,” GeoJournal of Tourism and Geosites 

, vol. 31, no. 3, pp. 1126–1134, Sep. 2020, doi: 10.30892/gtg.31326-549. 

[5] A. Weidenfeld, C. M. Hall, and R. Baggio, “Knowledge Networks of Destination Regions: A Systemic Cross-

Sectoral and Regional Perspective,” Journal of Travel Research , Dec. 2025, doi: 10.1177/00472875251388338. 

[6] M. McLeod, D. R. Vaughan, J. R. Edwards, and M. Moıtal, “Knowledge sharing and innovation in open 

networks of tourism businesses,” International Journal of Contemporary Hospitality Management , vol. 36, 

no. 2, pp. 438–456, Dec. 2022, doi: 10.1108/ijchm-03-2022-0326. 

[7] A. Weidenfeld and C. M. Hall, “Tourism and Innovation.” pp. 652–664, Jul. 12, 2024. doi: 

10.1002/9781119753797.ch44. 

[8] A. D. Cruz, E. E. V. Martínez, J. M. M. Hincapié, and F. R. Torres, “Innovation in tourism companies, where 

are they and where are they going? An approach to the state of knowledge,” Intangible Capital , vol. 12, no. 

4, pp. 1088–1088, Sep. 2016, doi: 10.3926/ic.778. 

[9] A. Abdollahi, Z. Ghaderi, L. Béal, and C. Cooper, “The intersection between knowledge management and 

organizational learning in tourism and hospitality: A bibliometric analysis,” Journal of Hospitality and 

Tourism Management , vol. 55, pp. 11–28, Feb. 2023, doi: 10.1016/j.jhtm.2023.02.014. 

[10] P. Binder, “A network perspective on organizational learning research in tourism and hospitality,” 

International Journal of Contemporary Hospitality Management , vol. 31, no. 7, pp. 2602–2625, Jul. 2019, doi: 

10.1108/ijchm-04-2017-0240. 

[11] G. Shaw and A. Williams, “Knowledge transfer and management in tourism organisations: An emerging 

research agenda,” Tourism Management , vol. 30, no. 3, pp. 325–335, Jul. 2008, doi: 

10.1016/j.tourman.2008.02.023. 

[12] R. Thomas, S. J. Page, and G. Shaw, “The case for transforming SME research in tourism implications for 

policy, theory, evidence and impact,” Tourism Critiques Practice and Theory , vol. 6, no. 2, pp. 271–300, Oct. 

2025, doi: 10.1108/trc-07-2025-0033. 

[13] 김남현, “관광클러스터의 소규모 관광기업 간 소셜 네트워크, 사회적 자본, 지식공유, 혁신 간의 구조적 관계,” 

관광연구저널, vol. 31, no. 5, pp. 121–136, May 2017, Accessed: Oct. 2025. [Online]. Available: 
http://scholar.dkyobobook.co.kr/searchDetail.laf?barcode=4010025216836 

[14] S. Blasi, S. Fano, S. R. Sedita, and G. Toschi, “A network perspective of cognitive and geographical proximity 

of sustainable tourism organizations: evidence from Italy,” International Journal of Contemporary Hospitality 

Management , vol. 36, no. 2, pp. 478–504, Dec. 2022, doi: 10.1108/ijchm-03-2022-0366. 

[15] S. Luongo, F. Sepe, and G. D. Gaudio, “Regional innovation systems in tourism: The role of collaboration and 

competition,” Journal of Open Innovation Technology Market and Complexity , vol. 9, no. 4, pp. 100148–

100148, Oct. 2023, doi: 10.1016/j.joitmc.2023.100148. 

[16] R. Baggio and C. Cooper, “Knowledge transfer in a tourism destination: the effects of a network structure,” 

Service Industries Journal , vol. 30, no. 10, pp. 1757–1771, May 2010, doi: 10.1080/02642060903580649. 

[17] P. Sun, Z. Lin, and C. Chun-fa, “Unlocking Potential: Macro Insights Into the Evolution of a Multi-Destination 

Tourism Innovation Network,” Journal of Travel Research , vol. 64, no. 1, pp. 139–157, Nov. 2023, doi: 

10.1177/00472875231209981. 

 

 

 

http://scholar.dkyobobook.co.kr/searchDetail.laf?barcode=4010025216836


436 

Central Asian Journal of Innovations on Tourism Management and Finance 2026, 7(3), 429-436. cajitmf.centralasianstudies.org/index.php/CAJITMF 

 

 

 

[18] B. F. Bichler, A. Kallmuenzer, M. Peters, T. Petry, and T. Clauß, “Regional entrepreneurial ecosystems: how 

family firm embeddedness triggers ecosystem development,” Review of Managerial Science , vol. 16, no. 1, 

pp. 15–44, Jan. 2021, doi: 10.1007/s11846-020-00434-9. 

[19] R. Baggio, A. Guizzardi, and M. M. Mariani, “A social network analysis of interlocking directorates in the 

accommodation sector,” CentAUR (University of Reading) , vol. 36, no. 2, pp. 422–437, Nov. 2022, doi: 

10.1108/ijchm-03-2022-0315. 

[20] H. Ness, “Viable destination ecosystems: a perspective article,” Tourism Review , vol. 76, no. 1, pp. 27–33, 

Jun. 2020, doi: 10.1108/tr-10-2019-0409. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


