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 ABSTRACT: The main objective of this study is to diagnose the 

role played by strategic leadership in its dimensions (determining 

strategic direction, investing in strategic capabilities and talents, 

developing human capital, maintaining an effective organizational 

culture, emphasizing ethical practices, and implementing balanced 

organizational control) in achieving creativity. The problem of the 

study started from a main question: (Do leaders in the Anbar 

Education Directorate realize the role of strategic leadership in 

achieving functional creativity?) Given the importance of the 

educational sector, the study was conducted in the Anbar 

Education Directorate and the study was applied to A sample of 

(230) employees, and in order to process the data, a set of 

statistical methods were used to analyze the data collected and 

processed using the SPSS program and the AMOS program, and 

these methods include (arithmetic mean, standard deviation, 

coefficient of variation, Pearson correlation coefficient, simple 

linear regression coefficient, multiple linear regression contrast 

test). The study reached a set of results that were entirely 

consistent with the research hypotheses, the most important of 

which was the interest of the researched directorate in all variables 

and dimensions of the study, the presence of significant 

correlations between the research variables and their sub-

dimensions, and the presence of a moderate correlation between 

strategic leadership and functional creativity. 

KEYWORDS: strategic leadership, functional creativity, Anbar 

Education Directorate. 
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1. Introduction to the research 

There is no doubt that the topic of strategic leadership is a relatively recent topic in administrative 

literature and is important for organizations in general if it is practiced according to scientific foundations 

and correct methods, as it plays a major role in success. Or the failure of organizations, and their 

importance has increased at the present time as a result of the changes that the world is witnessing daily 

in all fields, and that the success of strategic leadership in light of these changes requires highly qualified 

strategic leaders to perform their tasks and roles in the best way in order to achieve the goals assigned to 

them. 

 (Alayoubi et al, 2020:2) indicated that strategic leadership is the essence of strategic management. To the 

extent that there is effective strategic leadership at the head of the organization in particular and at all 

levels in general, and the extent of the success of strategic management in achieving its goals. 

On the other hand, strategic leaders have the ability to contribute to improving the way the organization 

operates by adopting effective strategies in leading the team, motivating individuals to work and 

employing the idea of strategic management well and fruitfully. Therefore, the presence of strategic 

leadership has an important role in developing organizations. In general, and the Anbar Education 

Directorate in particular, in achieving its goals and giving it the ability to develop, grow, and adapt to 

crises (events) through its ability to influence and its great flexibility in confronting crises by setting a 

strategic vision, developing and supporting human capital, providing the requirements for performing 

their work, and training them to keep pace with updates. New technological breakthroughs and efficiency 

It is important to point out what was confirmed by (Al Yousufi, 2022) that strategic leadership is the state 

in which the leader is able to manage change and deal with resistance to organizational change by 

spreading the spirit of motivation among working individuals and increasing their level of awareness and 

awareness of the organization’s strategies and goals that are sought to be achieved through them. This is 

done by the strategic leader who draws up an organizational structure for the team and allocates resources 

to reach goals 

Therefore, this study sought to reveal the impact of strategic leadership on functional creativity, which in 

turn leads the organization to achieve its strategic goals in light of continuous and regular strategic 

change. 

In order to reach this goal, many organizations tend to find strategic leadership that leads them to achieve 

the goals through which they seek to obtain a competitive position. As a result of the increasing changes 

that institutions are witnessing, the speed of technological development, and the means and capabilities 

that they use in a turbulent and highly competitive environment, here the importance of the current study 

emerges. Strategic leadership today is a necessary factor for achieving functional creativity because of its 

significant impact on the success of the administrative process and the investment of knowledge that the 

organization possesses. 

This can be done by harnessing the diverse capabilities of the directorate under study, especially its 

formations, to serve the different segments of society, and this in fact embodies the problem of the 

current research, as it focuses within it on the cognitive debate about strategic leadership and its impact 

on the work environment, which contributes to job creativity, and through the following questions: 

What are the intellectual foundations of the research variables (strategic leadership, functional creativity) 

in general, and does the Anbar Education Directorate have a clear vision of the research variables 

(strategic leadership, functional creativity)? 

To contribute to clarifying the cognitive debate by examining the relationship and impact between the 

dimensions of strategic leadership and functional creativity. 
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1.1. The problem of the study 

The educational reality in public education in Iraq faces many challenges and problems in the various 

pedagogical and educational components, according to local and international studies, research and 

reports, the most prominent of which are: the weak preparation of the educational and educational staff, 

the obsolescence of teaching methods, as well as the need to review educational and educational 

legislation and other problems and challenges and based on From the above, this research will focus on 

the following problem: Is there an effect of strategic leadership on functional creativity? 

1.2. Objectives of the study: 

1. Measuring the extent of the impact of the independent variable represented by strategic leadership on 

the dependent variable represented by functional creativity through a scale prepared for this purpose. 

2. Determine the level of interest of the directorate under study for strategic leadership and its 

dimensions 

3. Determine the level of adoption of functional creativity and its dimensions by the directorate under 

study and find out which of its dimensions receives greater attention. 

4. To what extent can the study community benefit by applying the study variables to it? 

1.3. Importance of the study: 

Research derives its importance from the topic it addresses and the problem it aims to address. In addition 

to the following: 

1. The modernity of its variables represented in (strategic leadership, functional creativity), which are 

among the contemporary administrative topics, and which represent an accumulation of knowledge in 

the field of strategic thought, which will contribute to the nomination of researchers and those 

interested. Conduct more research and studies into it. 

2. Enriching the library with a new subject that was characterized by the absence of local and Arab 

studies 

3. Strengthening the theoretical frameworks for the research variables represented by strategic 

leadership and its capabilities, and functional creativity 

4. Highlighting the influence that strategic leadership can exercise on functional creativity in the 

organization in question, including the organization in question and others, as well as that influence 

and its nature. 

1.4. Study hypotheses: 

Main hypothesis: 

There is no statistically significant effect between strategic leadership and functional creativity at the 

level of the Anbar Education Directorate. 

1.5. Study variables: 

The study model was developed in light of a review of the study literature and related research. The study 

form has been damaged of two variables, as shown in the figure, the study included: 

The independent variable: strategic leadership, which consists of six dimensions: determining strategic 

direction, developing human capital, discovering and maintaining core capabilities, and maintaining 

organizational culture. 

(Emphasizing ethical practices, establishing a regulatory control system) 

Dependent variable: Functional creativity: It consists of three dimensions (generating ideas, solving 

problems, implementing change) 
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1.6. Statistical analysis methods 

A number of ready-made statistical methods, methods, and models were used and employed that are 

consistent with the study’s directions, including (Exsel, 2007) to extract data for the current study, as well 

as the use of the program (SPSS V. 26), as well as the use of the program (AMOS.V. 25). 

2. Theoretical framework for the research 

2.1. The concept of strategic leadership 

In general, Lear (2012:81) defined it as the ability to influence others in order to self-manage daily 

decisions to enhance the organization’s long-term continuity, and Badis (2014:19) sees it as the ability to 

achieve a competitive advantage over its competitors, and it is the product of the strategic management 

process. It is more than just a management method, it is not a substitute for strategic management, but 

rather a result 

Table (1) below shows a set of concepts related to strategic leadership according to the opinion of some 

writers and researchers: 

Table (1): A set of definitions of strategic leadership 

no Source Concept 

1-  
Jabbar & Hussein, 

2017:100 

It is the process of transforming an organization into a successful 

organization through developing appropriate strategies and motivating and 

inspiring individuals in the organization to work jointly so that the 

organization’s vision can be translated into reality. 

2-  
Samimi&et al., 

2020:4 

A set of tasks and functions performed by individuals at senior levels in 

organizations that are relied upon to achieve goals that have strategic 

consequences for the organization. 

3-  
Alzubi & Khalid, 

2022:294 

Senior leaders in the organization who have a future vision based on 

previous experiences, work in a spirit of creativity and innovation, and have 

the ability to practice strategic leadership skills and strategic leadership 

methods. 

Source: Prepared by the researcher 

2.2. Dimensions of strategic leadership 

Writers and researchers in the field of management differed in defining the dimensions of strategic 

leadership. Some said that it is three-dimensional, while others considered it to be four-, five-, and six-

dimensional. Therefore, there are some of these dimensions that formed the agreement of a number of 

researchers, which we will adopt in this research to measure strategic leadership. 

2.2.1. Determine the strategic direction/vision 

Determining the strategic direction is the cornerstone of formulating an effective strategy for any 

institution, as it represents the path that guides institutions on their journey to the desired future, and the 

essence of the strategic direction is achieving a distinguished level of performance that allows 

organizations to be able to compete and survive for the longest possible period (Abualoush et al., 2018: 

15) The vision is considered one of the main tasks that the leader carries out by formulating a path or 

vision for what an organization will become in the coming periods (Al-Saadi, 2021: 120). From this it is 

clear that the strategic direction is an analytical process for choosing a location. The future of the 

organization by studying its ability and potential and knowledge of the current environment to make the 

change that is in the interest of the organization 

2.2.2. Developing human capital 

Human capital is defined as a group of individuals who possess creative, cognitive, or material 

characteristics and skills, and it is considered an investment asset that adds returns to the organization. 
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These skills and capabilities are obtained through learning and training (Abed, 2022:17) and (Abdow, 

2018). :49) Human capital development is the process of developing the knowledge, skills, and abilities 

desired to achieve good performance, which is essential for improving the organization’s productivity 

and achieving competitive advantage. He stated (Mahdi, 2014:290) that human and social capital is 

considered a source of sustainable competitive advantage for the organization, and therefore it must work 

To develop and develop them carefully. The essence of strategic leadership is the management of human 

and social capital 

2.2.3. Exploring and maintaining core capabilities 

The unique resources, skills, techniques, and characteristics that constitute the distinctive character of the 

organization (Al-Saadi, 2021: 120). Strategic capabilities and talents are considered the source of 

organizational excellence and the sustainability of the organization’s competitive advantage that are 

developed over time, as organizations learn from the results of competitive actions and responses that are 

taken during the competition process due to the importance of Sharing capabilities across unit 

organizations, a role that characterizes strategic leadership (Olaka (2017: 129), and (Shalaka et al., 2019: 

369) considered) Core capabilities are those capabilities that allow the organization to differentiate itself 

with superior advantages, and they must meet three criteria. 

1. Customer value: 

2. Competitor differentiation 

3. Capabilities 

4. Maintaining organizational culture 

Butama et al (2019:24), pointed out that organizational culture is important because it directs the 

behavior of employees that is expressed in interactions between them and customers, and is considered an 

immune system in the organization. He added: 39:2019, Kowo & Akinbola) organizational culture affects 

Over all other variables, it drives the organization to survive and grow. (Dubey et al., 2017:7) indicated 

that organizational culture is the knowledge used by organizations to generate social behavior to perform 

tasks. This is clear from this. Organizational culture includes values, standards, behavior, attitudes, and 

positions of individuals, work groups, relationships, and groups. Work, relationships between individuals 

and work groups, and human interaction between individuals and groups in an organization. Every 

organization has its own organizational culture that distinguishes it from others 

2.2.4. Emphasis on ethical practices 

(Abed, 2022:18) defined ethical practices as the leader and manager’s practice of honesty, reliability, 

accuracy, and fairness in dealing within the organization as well as in taking... 

(AL Thani & Obeidat., 311:2020) explained that ethical practices relate to the ability of strategic 

leadership to be humble and concerned with the public interest away from private interest, to seek justice, 

bear responsibility and show respect for everyone, and play an important mediating role between 

organizational culture and employee performance. . The success of organizations depends on their sound 

ethical practices, which contribute significantly to increasing organizational performance. The researcher 

believes that emphasizing the ethical practices of honesty, honesty, and ethical competition that do not 

conflict with specific ethical rules of conduct that contribute to increasing organizational commitment 

and achieving a high reputation for the organization. 

2.2.5. Establishing a regulatory control system 

(Wheelen et al., 2017:328) defined it as the process of ensuring that the organization has achieved what it 

planned, by comparing actual performance with the desired results, and obtaining performance feedback 

to evaluate and determine corrective actions against it. He stated (Al-Issawi and Al-Obaidi, 20:2022) that 

Organizational control is one of the basic functions of management. It also provides an objective way to 



CAJITMF                                 Volume: 05 Issue: 01 | Jan 2024  

 

 45 Published by “ CENTRAL ASIAN STUDIES" http://www.centralasianstudies.org 
 

Copyright (c) 2024 Author (s). This is an open-access article distributed under the terms of Creative Commons 

Attribution License (CC BY).To view a copy of this license, visit https://creativecommons.org/licenses/by/4.0/ 

 

test the efficiency and effectiveness of business strategies, as well as to determine whether the strategy 

being implemented is moving the business towards its intended strategic goals or not, and what corrective 

actions are necessary. From the above it is clear that organizational control is the process of following up 

on activities to ensure Ensure that actual performance is consistent with what is required to achieve the 

desired results 

2.3. Functional creativity  

The concept of functional creativity is considered one of the important matters for all organizations 

facing an unstable competitive environment, as successful organizations encourage and promote 

functional creativity because it is one of the important goals that they seek, because organizational 

creativity protects the organization from the risks of disappearance and decay (Jawaid, 2023: 117) in 

When he defined it (Neubert et al. 2009: 18) the process of sensitivity to problems, awareness of 

weaknesses, gaps, inconsistency, and lack of information, searching for and predicting solutions, and 

conveying or communicating results to others. 

Below is Table No. (2) that shows some of the different concepts of employee creativity, according to the 

opinion of several researchers. 

Table (2): A set of definitions of functional creativity 

no Concept Source 

1-  

Functional creativity is the presentation to stakeholders of the 

conditions for effective generation of products and ideas whose value 

depends on the current market 

(Morla and 

Eleni,2019) 

2-  

It is a mental and cognitive process in which the individual interacts 

with the organizational and general environment, and goes beyond what 

is familiar to bring in the new and unfamiliar. This thing may be a new 

good, a new method, a new process, or a new service that benefits the 

organization and society in general after its implementation. 

(Al-Arabi, 2023) 

3-  
It is a change in resource output or a change in value and satisfaction 

resulting from the resources used and available by the consumer 

(Khalili and Omar, 

2023) 

Source: Prepared by the researcher 

2.4. Dimensions of functional creativity 

Creative activity in organizations is the effort and excellence to maintain the organization’s competitive 

advantage, allowing it to outperform competitors and respond to dynamic changes and developments in 

the environment (Ahmed: 2017, 79) 

Researchers have differed in their approaches to studying the dimensions of job creativity, but there are 

some of these dimensions that formed the agreement of a number of researchers, and the current research 

relied on (generating ideas, solving problems, implementing change). 

2.4.1. Generating ideas 

It means finding innovative and unprecedented ideas or developing ideas to create an idea that did not 

exist before. (Yahya: 2023, 361) and (Muqran: 29, 2017) mentioned that these ideas are born in fleeting 

moments and may disappear quickly and forever unless you write them down quickly. The person must 

write it down and work to develop and implement it in the organization. As working to generate new 

ideas and implement them brings many benefits to the organization, generating good interaction between 

employees, and discovering new ways to simplify administrative work, which achieves speed in 

completion, utilization of time, and enjoyment of work. 
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2.4.2. Problem solving: 

It is the individual's use of the information and knowledge he has previously learned and the skills he has 

acquired to better overcome situations that threaten organizational work. The method of solving 

organizational problems varies depending on the nature of the situation and information (Dessler, 2001: 

98). 

2.4.3. implementing change: 

It is the organization's ability to bring about change at the right time so that the organization can continue 

and grow (Johns & Saks 2005:538). 

3. The practical framework 

3.1. The study population and sample and the response rate 

The General Directorate of Anbar Education was chosen as a group for the current study, and the sample 

was represented by employees in the General Directorate of Anbar Education under study, where the 

number of employees reached (430) employees according to statistics taken from the staffing department 

in the directorate mentioned above, in order to determine the appropriate sample size. The following 

equation, mentioned by (Steven K. Thompson, 2012:59), was used to determine the sample size. 

 

N  = Community size 

= z The standard score corresponding to the level of significance is 

0.95 and equals = 1.96 

= d The error rate is = 0.05 

= p Ratio of property and neutral availability = 0.50 

Based on it, it appeared that the optimal sample size was (203) male or female employees, so (230) 

questionnaires were distributed to a random sample, and after (316) questionnaires were retrieved, it was 

found that the number of questionnaires suitable for statistical analysis reached (203) questionnaires 

suitable for statistical analysis. This is the required number, so that the sample best represents the 

population. 

3.2. Validity and reliability testing:  

In order to make statistical preparations for the data, validity and reliability tests for the data must be 

conducted for the measuring tool and agencies: 

3.2.1. The apparent validity of an instrument: 

It is also called the reliability of the arbitrators. To identify the apparent validity and suitability of the 

measurement tool and to measure its correspondence with the required variables, the researcher presented 

the study tool in its initial form to a number of professors who specialized in the field of general and 

precise specialization, as shown in Appendix (1), to ensure the apparent validity of the tool and the extent 

of The clarity of each statement in terms of content and wording, and the correction of the statements that 

should be corrected. In light of the opinions expressed by the arbitrators, the researcher made the 

amendments that were agreed upon by (87%) of the arbitrators, and the scale was formulated in its final 

form. 

( )
( )  ( ) ppzdN

ppN
n

−+−

−
=

11

1
22
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3.2.2. Questionnaire stability or scale stability tests: 

Reliability refers to ensuring that the answer is the same answer if the tool is repeatedly applied to the 

same sample at a different time. It means the breadth of the study scale and the stability of the results. 

The value of the reliability of the scale ranges between zero and the correct one, and the closer the value 

of the reliability coefficient is to the correct one, the higher the stability. Using the reliability coefficient 

using (Cronbach's alpha), which studies indicate is acceptable for values greater than 70% (Nunnaly & 

Bernstein, 1994), and after applying the test it became clear that all axes gave acceptable results 

individually and together, as shown in the table ( 

(As for the criterion of credibility, it proves that the paragraphs actually measure the main purpose for 

which they were developed. And also to ensure that the questionnaire measures what it was designed to 

measure and to verify this validity through the reliability coefficient using the internal consistency 

method, and then the dimensions and its paragraphs are able to measure what they were designed to 

measure. 

Table (3) Reliability coefficient 

the scale Value (Cronbach's alpha) Honesty 

Determine strategic direction 87.3%  93.4%  

Human capital development 88.0%  93.8%  

Exploring and maintaining core capabilities 88.1%  93.9%  

Maintaining organizational culture 85.4%  92.4%  

Emphasize ethical practices 88.8%  94.2%  

Establishing a regulatory control system 89.6%  94.7%  

Strategic leadership 97.2%  98.6%  

Generating ideas 89.0%  94.3%  

Problem Solving 89.4%  94.6%  

Implementing the change 89.5%  94.6%  

Functional creativity 95.5%  97.7%  

Source: Prepared by the researcher based on the outputs of the SPSS program.26 

It is clear from Table (3) that the values of the Cro-Nebach coefficient alpha ranged from (87.3% - 

97.2%), and this indicates that the answer will be the same answer if the tool is repeatedly applied to the 

same sample at a different time for the variables and dimensions of the research. 

3.3. Descriptive analysis of the study variables 

This section includes the presentation of data. And analyzed, after they were collected using 

questionnaire forms from the study population. It concerns the variables of the study, according to their 

variables represented by (strategic leadership, functional creativity), to be extracted after that. Statistical 

indicators represented by the arithmetic mean, standard deviation, and coefficient of variation, where the 

mean was adopted. The hypothesis of (3), since each dimension obtains a hypothetical arithmetic mean 

higher than (3), is acceptable. Otherwise, it is considered rejected, so a comparison is made between the 

calculated mean and the categories shown in Table (3), to identify the level of availability, practice, and 

interest by the Anbar Education Directorate in these items, dimensions, and main variables. 

Table 4: Interpretation of means compared to five-point Likert scales 

Resolution 

gradations 

Arithmetic 

medians 

degree of 

approval 
Relative importance 

I don't quite agree 1-1.80  very low interest as low as 20% 

I do not agree 1.81-2.60  low From low to medium (40%-21%) 

neutral 2.61-3.40  Moderate Average importance (60%-41%) 
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I agree 3.41-4.20  Available Intermediate to high interest (80%-61%) 

Agree 4.21-5.00  Very available High importance greater than 80% 

Hypothetical mean = 15/5 = (3) Class length = 5 - 1 = 4/5 = 0.80 

Source: Akadiri O. P. (2011)  ،  Development of Multi-Criteria Approach for Wolver Hampton, U. 

K. 

3.3.1. Descriptive analysis of the strategic leadership dimension 

Table (5): Statistical description of the dimensions of the strategic leadership variable 

no 
Dimensions of the strategic leadership 

variable 
Mean 

Std. 

Deviation 
C.V 

The importance 

of the ratio 

1 Determine strategic direction 3.65 0.775 21.4% 1 

2 Human capital development 3.78 1.060 28.1% 6 

3 Exploring and maintaining core capabilities 3.72 0.948 25.5% 5 

4 Maintaining an organizational culture 3.77 0.837 22.2% 2 

5 Emphasizing ethical practices 3.75 0.918 24.5% 3 

6 Establishing a regulatory control system 3.77 0.930 24.7% 4 

strategic leadership 3.74 0.911 24.40%  

The source was prepared by the researcher based on the outputs of the program (spss.v.28) 

 

Figure (4) Arrangement of the dimensions of the strategic leadership variable 

3.3.2. Descriptive analysis of the functional creativity dimension 

Table (6): Statistical description of the dimensions of the functional creativity variable 

no 
Dimensions of the functional 

creativity variable 
Mean 

Std. 

Deviation 
C.V 

The importance 

of the ratio 

1 Generating ideas 3.50 0.944 27.0% 3 

2 Problem Solving 3.65 0.864 23.7% 1 

3 Implementing the change 3.44 0.877 25.5% 2 

functional creativity 3.53 0.895 25.40%  
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The source was prepared by the researcher based on the outputs of the program (spss.v.28) 

 

Figure (2) Arrangement of the dimensions of the functional creativity variable 

To rank the relative importance of the research variables in general, the relative importance of the 

research variables was used through the coefficient of variation, based on the arithmetic mean and the 

standard deviation, as shown in Table (6) and Figure (2), where it is clear that the strategic leadership 

variable came in first place as a result of the low dispersion of answers. The sample studied about this 

variable and agreement on its importance compared to the functional creativity variable 

Table (7): Statistical description of study variables 

no Variable Mean Std. Deviation C.V Order of variables 

1 Strategic leadership 3.74 0.911 24.40% 1 

2 Functional creativity 3.53 0.895 25.40% 2 

The source was prepared by the researcher based on the outputs of the program (spss.v.28) 

 

Figure (3) Arrangement of study variables 

3.4. The main research hypothesis: 

This hypothesis states that there is a significant influence relationship between strategic leadership on 

functional creativity. For the purpose of testing this hypothesis, simple regression analysis was used to 
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test the influence relationship. This means: functional creativity is a real function of strategic leadership 

and that any change in strategic leadership will lead to Enhancing functional creativity, according to what 

was presented in table (8) of the results of the influence relationships test, which showed that there is an 

influence relationship between strategic leadership on functional creativity, as the constant of influence 

reached (0.063), and the slope of the regression reached (0.975) directly, that is: when increasing 

Strategic leadership, one unit, will enhance functional creativity by an amount of (0.975). In addition, 

strategic leadership explains (83.5%) of the variance occurring in functional creativity, and the remaining 

percentage (16.5%) is due to other variables not included in the study, and it is significant based on The 

calculated (F) value is (1015.774), which is larger when compared to the tabular (F) of (3.84), and the 

value of the level of significance that supports this result, which reached (0.000), is less than the level of 

significance, which the researcher assumed (0.05). According to these results, the alternative hypothesis 

is accepted, and the null hypothesis is rejected at the level of this study. This means: the more 

components of strategic leadership are available, the more this contributes to enhancing functional 

creativity, and the regression equation is as follows: 

𝑦 = 𝑎 + 𝑏𝑥 

𝑦 = 0.063 + 0.975𝑥 

Table (8) Regression model between strategic leadership and functional creativity 

Strategic leadership 
Independent variable α β F- cal F -tab R Square Sig 

Strategic leadership 0.063 0.975 1015.774 3.84 0.835 0.000 

The source was prepared by the researcher based on the outputs of the SPSS.V.28 program. 

 

Figure (4) The effect of strategic leadership on functional creativity 

4. Conclusions and recommendations 

4.1. The conclusions: 

This section includes identifying the most important theoretical and field conclusions that represent the 

final outcome that resulted from the efforts made in preparing this study to derive the final conclusion 

that resulted from extrapolating the intellectual foundations of the study variables and their field 

implications on the ground and according to the results of statistical analysis and hypothesis testing. 

1. The interest in the components of strategic leadership (defining strategic direction, developing human 

capital, exploring and preserving core capabilities, maintaining an organizational culture, 

emphasizing ethical practices, establishing an organizational control system) was high, as most of the 

respondents’ answers to most of the items agreed with this. It indicates the strength of interest among 

employees of the General Directorate of Anbar Education 

2. High interest and diligence on the part of employees of the General Directorate of Anbar Education in 

paying attention to job creativity, as most of the answers of the study sample were in agreement. 
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3. It is clear from the analysis of the correlations between strategic leadership and functional creativity 

that it was high, positive, and significant. This indicates interest in the components of strategic 

leadership in the General Directorate of Anbar Education whenever this leads to enhancing functional 

creativity. 

4. The high interest in determining the strategic direction in the General Directorate of Anbar Education 

positively affects the improvement of functional creativity through possessing the will and ability to 

take initiative in light of perceptions and changes, and this leads to enhancing functional creativity. 

5. The high interest in developing human capital in the General Directorate of Anbar Education has a 

positive impact on improving job creativity through ensuring the establishment of various training 

and development courses on an ongoing basis, and this leads to enhancing job creativity. 

4.2. Recommendations 

1. Exploring and preserving core capabilities in the General Directorate of Anbar Education leads to 

reducing the stress resulting from the psychological state resulting from failure to achieve, and this 

leads to enhancing functional creativity. 

2. The major role of maintaining an organizational culture has a positive impact. Through the 

directorate’s promotion of the values of openness to new ideas, it enhances functional creativity at the 

organization level. 

3. Emphasizing ethical practices leads to enhancing functional creativity at the level of the organization 

under study, by emphasizing distributive and procedural justice in dealing with employees. 

4. Establishing an organizational control system in the General Directorate of Anbar Education through 

adopting organizational control to search for the causes of problems, and this leads to enhancing job 

creativity. 

5. The scarcity of literature related to analyzing and diagnosing the role of strategic leadership in 

achieving improvement in functional creativity at the organizational level in general and educational 

and learning organizations in particular. 
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